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ONE COMMITMENT. FOUR AREAS OF FOCUS.

Guided by our values, our Corporate Responsibikglicy, and the
Thomson Reuters Trust Principles, our efforts aoedised on our
relationships in four key areas:
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Thomson Reuters Professional Division and its employees give
back to their communities in thousands of ways, large and

small, all around the world.

They give bengaging + by getting involved with the hands-on
work of helping others one-on-one. And they also give of their
expertise, extending the influence of what we call the
Knowledge Effect £ the impact and advantage that people
can have when they're armed with the right information at the

right time.

As a global business and a leader in professional information,
software and services, Thomson Reuters is proud of its unique
role and its opportunities to help make our communities better
places. We thank the women and men of the Thomson Reuters
Professional Division who brought to life the stes in this
report, and the many others not told here. We hope you agree
that this is important work, and we also hope that you will

support our efforts as we look toward the future.

Our best wishes,

/. 5 her Waryick,

Jim Smith Peter Warwick
Chief Executive Of®cer Chief Operating Of®cer
Thomson Reuters Professional Division Thomson Reuters Professional Division

WELCOME



REUTERS/Jairo Castilla

We create partnerships in the places where we
live and work through volunteering, pro bono
services, employee giving, and philanthropy.

@ FAST FACT

2010 marked the launch of the Carrollton, Texas of®ce's community support
group, DALLAS IMPACT TEAM = working together to make a difference!
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Empowering India's Manila Serve-A-Thon:
Intellectually Challenged Hands-On Help

The Corporate Responsibility Committee at theSeptember 18 wasn't a normal day at the Thomson Reuters Professional Division
Tax & Accounting of®ce in Hyderabad works with thef®ce in Manila.

Nirman Association, an organization that empowers . .
9 P That day, for the ®fth year running, employees hoisted shovels, rakes, and tongs

intellectually chall d child d adults th h . I
|ne_ ectualy cha engg e .re_n and acultts throug to join the Hands-On Manila Serve-A-Thon (HOM} an annual mobilization of
various types of vocational training. In 2010, employee%undreds of volunteers

in Hyderabad raised money to help provide uniforms

and shoes for residents at Nirman. They also createdhey helped beautify two areas of Manila Bay where plastic, rubber, and glass
additional fundraising opportunities such as teaching items are brought ashore by currents. The result? One day, 46 employees, nearly
sessions, sports events, festivals, and birthdayl50 sacks of garbage + and a much cleaner Manila shorekne.

celebrations with the Nirman residents.

HYDERABAD
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La Ley Solidaria:

Ayudar a la Gente Argentina Que Son en Riesgo
Aiding At-Risk Argentina Communities Caring Across Canada

Not long ago, a group of young children gave an end-of-year presentation, proudBvery organization that wants to give back to its
showing what they'd learned in their science lab. That may not sound special, but edmmunity faces a question early on: which charity
School Fray Mamerto Esqui" at Marcos Paz in Buenos Aires, Argentina, it is. should we support?

That's because not long ago, there wasn't a science lab. The lab, like dozens of otlr@r employees at Carswell, a Canada-based Thomson
education-related projects in at-risk communities across Argentina, resulted from Reuters business, the answer wasn't one charity.
partnership between the school anda Ley Solidaria It was four. About 15 years ago, employees entered

. _ . . ) into new relationships with theCanadian Cancer
Starting with just ®ve employees in 2003, the nationwide volunteer team from La . . . . )
ociety, the Canadian National Institute for the Blind,

Ley (a Thomson Reuters business in Argentina) now tops 220 employees acrgss . .
y( ) 9 ) . P ) p. y the Canadian Red Crossand theSalvation Army.
the company's 16 branches. It works to boost education, particularly in rural areas
of Argentina's interior where challenges with drugs, health, nutrition, and dropouA Volunteer Advisory Board made up of employees
rates often threaten children's ability to succeed in school. from across the organization meets regularly to gugrt
. . . . . the four charities through employee volunteering and
Every year the team provides a scholarship to a child from a low-income family so . 9 ploy . g .
. , . sgonsorshlp. The board oversees a large list of recurring
he or she can complete high school. They've also arranged donations of computers, . . ) .
. . . and one-time projects, from daffodil fundraisers for
books, clothing, and toys, and they've helped to secure funding for teachers wit . )
L ; ; . . . cancer in March, to toy, clothing, and hat and glove
specialized skills. They've even contributed tocef§ as diverse as the construction

. collections, to volunteer translation of certain Carswell
of an alfalfa warehouse and the distribution of toothbrushes and toothpaste. .
products for blind userse

A comprehensive community relations committee in Argentina, La Ley Solidaria,
was formed in 2003, and now has 220 participating employees.
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Our clients and the community bene®t from
having the right information at the right time.
We are proud to share what we know for the
advancement of justice and a better life for all.
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CLEAR: Trust.org:
Making Connections Empowering With
that Solve Crimes Information

When a four-year-old Texas girl was abducted, herTrusted information is key to success everywhere. And
family immediately called the police. They had afor people in need, Trust.org is a gateway to it.
description of the vehicle and a partial license plate,

but standard records searches didn't help. A service of the Thomson Reuters Foundation, Trust.org

brings a host of information resources together in one
Turning to theThomson Reuters CLEAR (Consolidated place. It includes AlertNet, the world's humanitarian
Lead Evaluation and Reporting)database, authorities news site, and the Emergency Information Service,
found the real-time data and analytic capabilitiehey which delivers life-saving information for communities
needed * in this case, the opening of a post of@®o& affected by major national disasters. And it also
by a suspect shortly before the abduction. This leml includes TrustLaw, launched in 2010, a global hub for
the identi®cation of a residential address, appestsion  free legal assistance, news, and information.
of the suspect, and the return of the missing gid

. Along with news and information about anticorruptio
her family.

and governance issues worldwide, TrustLaw offers
aWhen we ®rst rolled out CLEAR, we knew that iTrustLtaw Connect Think of TrustLaw as something
would have an impact on the way that governmentof a pro bono matching service, helping organizations
agencies conducted their investigations,® said Stem  with limited means access free legal assistance while
Rubly, Thomson Reuters vice president. 2But it's nicamaking it simpler for lawyers to ®nd and do meagfin
to have af®rmation that this product is working to helppro bono work.

reunite families and even save live®? .
\ Using TrustLaw Connect, lawyers and pro bono man-

agers can connect with nongovernmental organiza-
tions, governments, and social entrepreneurs looking

LP THE LEGAL SYSTEM for pro bono help with specific requests for single

projects. These projects can range from legal resga
R ORM BETTER, WE HAVE to advice on intellectual property matters, contract
> negotiations, partnership agreements, employment
AKE SURE THAT WE ARE law, and many others. Each potential recipient orga-
PROVIDING LE ODRMATION nization is thoroughly vetted before being admitted to
TrustLaw Connect.
AND LEGAL SE

THEY MAY BE

In just the ®rst few months following the launch of

TrustLaw Connect, more than 20 connections were
made between ®rms or corporations and potential

recipients. Today, TrustLaw Connect operates in more
than 140 countries through its network of lawyers and

organizations needing assistance. By aligning our re-
lationships with law ®rms and the courts to TrustLaw,

we're helping to bring the best legal counsel to NGOs

around the world that need it mos®

+ Peter Warwick A
Chief Operating Of®cer
Thomson Reuters Professional Division
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DO JUSTICE:
BACKING PRO BONO WORK

LAW FIRMS AROUND THE WORLD CONTINUE TO WEATHERUGHEHCONOMY.
BUT THAT DOESN'T MEAN THAT PRO BONO WORK IS BEING LEFT BEHIND.

In fact, we're seeing an increase in pro bono work a&or years, we've supported the charitable efforts of our
a means to improve the communities where we workcustomers by offering deeply discounted Westlaw#
and live. services to ensure that law firms in the U.S. have
access to the best available tools and content to
support their local and national pro bono initiatives.
? 2010, we donated more than US $17M worth of
estlaw services in support of pro bono work *+ a
gure we hope to increase in years to come.

As an organization, Thomson Reuters helps indivitkja
organizations and businesses advance their cause
or cases in court so they can be heard in a fair an
just way. Our long-standing partnership with ®rms to
provide resources in support of pro bono work is one o@
the ways we do so.

Since 2008, Thomson Reuters Professional has provided more than US $49 million in West-
law access for pro bono services.

THE KNOWLEDGE EFFECT
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We are committed to protecting and
preserving the environment and reducing
our impact.
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Manufacturing Recycling:
It All Adds Up

Sustaining a commitment to good environmental stewardship isn't so muc
about doing a few big things. It's about doing a lot of small things, again and
again. Here's an at-a-glance look at some @green® numbers at just one of o
locations + our manufacturing facility in Eagan, Minn. = and the amount o
different materials recycled annually:

- Paper:12,429 TONS - Aluminum plates:376 TONS
- Plastic:55 TONS - Other metal:122 TONS
- Boxes600 TONS
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We are committed to opening new doors of
opportunity for our people and our business and
supporting our employees as they grow within
the organization and their local communities.
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The Thomson Reuters Professional 2010 Corporate
Responsibility Report is available online at:

thomsonreuters.com/professionalcr
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